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How many have used

Chat GPT?




How many of you trust

Chat GPT?




How confident would you be in

using ChatGPT to provide you
with a tasty stew recipe?




How many of you use it

regularly in your work?




How confident would you be in
using ChatGPT to provide effective

and equitable solutions to
homelessness?




The Rise of
Generative Al and
LLMs in Technology

Generative Al and LLMs mark a new era in
technology, transforming how we interact
with data.

Opens up possibilities on data and insights

Allows for greater understanding of

surrounding context

Powerful for democratization of data
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Hype vs Reality
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How the Models

Work

Words = Math

Heavily utilizes mapping relationships
between words with fancy math

Most Likely Answer

Doesn’t depend on providing the
‘right’ answer, but the most likely data

How do la language
models work? \
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Dependence on Training Data

The data the LLMs have been trained on
affect the output (e.g. toxicity)

Processing Power

Heavily reliant on massive amounts
of computer hardware



Improvement
of LLMs

Often trained to be generalizable versus strong
on a specific task, for increased accuracy or
improved results you often have to modify the
LLM

Fine-tuning

Using pre trained LLM train it further on a smaller
and more specific dataset (only modify weights)

Prompt Engineering

Optimizing the language and arrangement of the
query to provide optimal results

Reinforcement Learning

Creates a ‘reward’ system (often based on human
feedback) for answering questions correctly



Leveraging
LLMs in
Social Policy

LLMs could enable social infrastructure
decision-makers to ask questions and get
personalized answers to complex social issues

The challenge? Commonly used training
dataisn’t trained to understand or
interpret social data.

o

LLMs may reflect and amplify biases
present in their training data

Risk of generating inaccurate or
misleading information due to gaps in data

Potential for generating toxic or harmful
content if not carefully monitored

Challenges in ensuring the reliability of
responses for critical decision-making

Difficulty in customizing LLM outputs to
specific social contexts without expert
intervention



Creating’an LLM

for the Social
Sector Lealder

Inputs*
e Hundreds of systems e Media analysis reports ® Academic research
lanning frameworks findings
P 8 e Public datasets 8
e Policy analysis ® Social strategies
e HelpSeeker tools and
frameworks

templates



Automated
Analysis

This excerpt from the HelpSeeker
LLM provides an census profile
related to recreation (can be any
topic) for Ottawa (can be any city),
generated instantaneously.

How many hours would
this save a policy analyst
to writing a research
paper?

X

Exploring Recreation and Community Engagement through census data, which lacks direct
recreational information, infers needs from demographic and socio-economic indicators,
such as population growth, diversity, and economic status, to suggest the need for diverse
and accessible programs. Data on ethnicity, language, and age inform tailored, inclusive
recreational offerings, while emphasizing the importance of additional data and
community input to address preferences and barriers effectively, aiming to enhance
community well-being and cohesion with culturally relevant activities.

Census data from 2016 to 2021 for Edmonton, Alberta, and Canada highlights
Edmonton's higher population growth (8.43%) compared to Alberta (4.81%) and Canada
(5.23%), and a unique housing trend with a slight increase in primary dwelling types,
suggesting lower housing density. Edmonton's aging population mirrors provincial and
national trends, with those 65 and over growing to 13%.

The city's mover rate (9.3%) exceeds Alberta (5.3%) and Canada (5.6%), indicating higher
mobility. Indigenous and immigrant populations in Edmonton grew more than provincial
and national averages, reflecting greater cultural diversity. Other demographic shifts,
including income, marital status, family structures, languages, religions, and lone parent
households, provide insights into evolving recreational needs and preferences, highlighting
the importance of understanding demographic changes for planning inclusive recreational

programs........



Retrieval Augmented Generation (RAG)

Large Language Models (LLMs)
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CU ratl ng a There is a large amount of disparate data,

that is not connected but is useful for

Knowledge Base analyzing the sector

Research Articles @ Specific Datasets
It is a challenge to keep up to Numerous public datasets (e.g. crime
date with research. data) are underutilized but can be a

challenge to prep and link to others

ol Standard Datasets U=l Mediaand Policy
Common datasets are simple to Media coverage, and changing policy
reuse (e.g. census) but can be a landscapes can be a challenge to

challenge to link them to others manage



RAG in Action

How LLMs can work with
High Quality Data

To reduce issues you can link the LLMs to high quality Knowledge
bases, or curated data, to provide answers tailored to your needs.



EXPERIMENTING WITH THE KNOWLEDGE BASE

Homelessness Data
Snapshot: Findings from the
2022 National Survey on
Homeless Encampments

Encampment trends and COVID-19

The majority of respondents reported increases in the population size and number of encampments since the beginning
of the COVID-19 pandemic (75% and 80%, respectively 12 ), and 63% of respondents indicated that the population size

and/or number of encampments “increased significantly” (Figure 1). The increase was most pronounced in urban
communities.

Figure 1. Change since the beginning of the COVID-19 pandemic (N=71) 11

1% 194
Number of encampment
B I 10% 18% 56% 13%
residents
1% 1%
Number of encampments I 8% 20% 61% 8%
0% 20% 40% 60% 80% 100%
H Decreased significantly m Decreased somewhat Stayed about the same
Increased somewhat Increased significantly Unsure

» Figure 1 - Text version

According to survey respondents, addressing homelessness in encampments has become a higher priority since the
COVID-19 pandemic among both the local homeless-serving sector and the general public (Figure 2). However, within a
given community, reported concerns around encampments tended on average to shift more drastically among the
general public than within the local homeless-serving sector. This may be partly attributable to the effects of the
pandemic, namely that encampments may have become more visible to the public in some communities, or that workers
in the sector may perceive that the general public has been more vocal in expressing concerns about encampments
through print, social media, and public forums in recent years.



EXPERIMENTING WITH THE KNOWLEDGE BASE

Upholding dignity and
human rights: the Federal
Housing Advocate’s review
of homeless encampments

Upholding dignity and human rights:
the Federal Housing Advocate’s
review of homeless encampments

Final report



EXPERIMENTING WITH THE KNOWLEDGE BASE

Public Health Toolkit For
Encampment Responses
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EXPERIMENTING WITH THE KNOWLEDGE BASE

Understanding
Encampments of People
Experiencing Homelessness
and Community Responses

the best strategies to address this growing phenomenon. Approaches vary along many dimensions but
can be broken into four basic categories, as described in Exhibit 3. Specific activities range from
sending police to quickly clear (“sweep”) the encampment—providing little or no support to help
people find another place to stay—to formally sanctioning encampments and providing onsite
services.

Communities commonly use more than one response at a time to manage encampments, depending
on resource availability, the location of encampments, and the characteristics of people congregating
in encampments. For example, Las Vegas has created the Courtyard, a one-stop resource center that
includes secure space to sleep outside, but it also deploys outreach teams that include law
enforcement officers to clear encampments. Jurisdictions within the same region may adopt different
strategies to address encampments. According to key informants helping communities to develop
responses to encampments, communities may need to use a variety of approaches at the same time to
serve populations that have different needs. When those efforts are not well coordinated across
departments or neighboring jurisdictions, however, they may act at cross-purposes. For example, a
jurisdiction that clears encampments, with little notice and no support, may undermine efforts to build
relationships and trust in a neighboring jurisdiction that tacitly approves encampments.

Exhibit 3. Typology of Responses to Encampments

Category Characteristics

Clearance With | «  Notice of pending sweeps provided only a few days in advance, if at all
Little or No

s Belongings stored for a short period of time, if at all
Support

e Few or no shelter or service referrals provided

¢ Regulatory or physical barriers to secure the site of the former encampment and
keep it from being reoccupied

Clearance With | «  Notice of pending sweeps provided weeks in advance, often by trained outreach
Support workers who have experience working with people experiencing unsheltered

hamalananana




EXPERIMENTING WITH THE KNOWLEDGE BASE

Karto Signals: Shifting
Responses to Encampments
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significantly drawn to this issue. The chart not only reflects the growing general interest in encampments but
also indicates how specific incidents and media coverage can drive national conversation and awareness.

Interest over time (& L O <

e 3: "Google Trends Data on 'Encampment’ Searches in Canad

relative search interest for the term ‘encampment’ over the last five y
ifi

peak popularity, while a value of 50 sig

June 20-26, 2021: This spike is be linked to the clearing of encampments in Toronto. Significant police and city
crew involvement was reported at Trinity Bellwoods Park on June 22, 2021, where 20 to 25 people were
living in the encampment. Another encampment clearing operation was also reported at Alexandra Park in
Toronto around the same time.

July 18-24,2021: A notable spike occurred during this period, likely related to the clearing of an encampment
at Lamport Stadium in Toronto on July 21, 2021. The city spent nearly $2 million on clearing encampments,
which was a significant event covered by various media outlets.

April 2-8,2023: News sources reported city staff and police dismantling tents in the Downtown Eastside
neighborhood of Vancouver during this period.

June 18-24, 2023: Around this time, British Columbia was pushing forward changes in encampment
injunctions despite resistance from municipalities. This legal and political development regarding

encampments likely contributed to the spike in searches.

Sentember 10-14.2023: In this nerind. the faciis was on the Canadian Himan Rights Cammissinn calling



RAG in Action
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Different Questions, Different Input

Why have the number of

encampments increased?
(Signals pg 7)

Economic instability, lack of
affordable housing, addiction &
mental health, insufficient services,
policy/law changes ....

What have peoplein
encampments mentioned
as reasons for living in

encampments?
(USDH pg 9)

Unemployment, lack of affordable
housing, desire for independence,
need for community ....

Are the needs of an
encampment specificto a

city or general?
(Signals pg 21)

Universal needs, but also city specific
needs such as appropriate shelter in
the cold, local laws and regulations
dictate specific needs ....
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Answer Relevance Context Relevance Groundedness
How close is the answer How relevant is the How much of the answer
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be? from your knowledge base knowledge base?



Practical Application
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input

"How have the number
of encampments
changed with COVID 19?"

"How have
encampments changed
with COVID 197"

"How have the number
of encampments
changed with COVID 197"

"How have
encampments changed
with COVID 197"

"How have the number
of encampments
changed with COVID 197"

"How have
encampments changed
with COVID 197"

output

"The number of encampments has significantly increased since the beginning of the COVID-19 pandemic, with 61% of communities experiencing a
considerable rise in the number of encampments. Additionally, 20% of communities noted a moderate increase in encampments. Only a small fraction,
1%, reported a significant decrease in the number of encampments.”

"During the COVID-19 pandemic, there was a significant increase in both the number of encampments and their populations across communities.
Specifically, 61% of communities experienced a considerable increase in the number of encampments, and 56% saw a similar rise in the number of
residents within these encampments. Additionally, 20% of communities reported a moderate increase in both the number of encampments and their
populations. However, only a small fraction, 1%, reported a significant decrease in these numbers."

"The number of encampments has significantly increased since the beginning of the COVID-19 pandemic, with 619 of communities experiencing a
significant increase in the number of encampments and 56% reporting a similar increase in residents. Additionally, 20% of communities noted a
somewhat increase in encampments, and 18% in residents. Only a small fraction, 1%, reported a significant decrease in the number of encampments.”

"Since the beginning of the COVID-19 pandemic, 61% of communities have experienced a significant increase in the number of encampments, and 56%
have reported a similar increase in the number of residents within these encampments. Additionally, 20% of communities noted a somewhat increase in
the number of encampments, and 18% observed a somewhat increase in the number of residents. Conversely, only 1% of communities reported a
significant decrease in both the number of encampments and their resident populations.”

"The number of encampments has significantly increased during the COVID-19 pandemic. Research data shows that 61% of communities in Canada
experienced a considerable increase in encampments, with 56% reporting a similar rise in residents within these encampments. Additionally, 20% of
communities experienced a moderate increase in both aspects. Only a small fraction (1%) reported a significant decrease in encampments. This period
of heightened growth, coupled with the public health challenges posed by the pandemic, brought increased scrutiny and urgency to the issue of
encampments.”

"Encampments have experienced a significant increase in both their numbers and populations since the COVID-19 pandemic. Research data shows that
61% of communities in Canada saw a considerable increase in encampments, with 56% reporting a similar rise in residents within these encampments.
Additionally, 20% of communities experienced a moderate increase in both aspects. Only a small fraction (1%) reported a significant decrease. This
period of heightened growth, coupled with the public health challenges posed by the pandemic, has brought increased scrutiny and urgency to the issue
of encampments.”

Grounded

1.00

1.00

1.00

1.00

1.00

1.00



@ chatGPT
The number of homeless encampments has visibly risen since the beginning of the
COVID-19 pandemic, indicating a significant impact on homelessness across various
. regions. A report from Infrastructure Canada based on findings from the 2022 National
CO m p a r I S O n Survey on Homeless Encampments highlighted a notable increase in the urgency
attributed to encampment homelessness both by the local homeless-serving sector
and the general public since the pandemic began. The survey revealed that restrictive
rules and eligibility criteria at shelters, shelters being at or over capacity, and safety

and security concerns in shelters were among the key reasons why people chose
encampments over shelter systems. Additionally, a lack of affordable, safe, stable, and
suitable housing, along with local mental health and/or addictions crises, were

Introducing identified as drivers of encampment use (7).
ChatGPT

e i vt T et The "Housing First" approach has been emphasized as a necessary strategy to
format maks it possible for ChatGPT to answer

address the rise in homeless encampments in Canada. This approach prioritizes

requests.
[ [ESrereie providing housing as the foremost need of people experiencing homelessness, with

additional services such as childcare, drug addiction treatment, or medical care
provided after housing needs are met. Most of Canada's populous municipalities have
seen the emergence of at least one encampment since March 2020. The federal
government's Reaching Home program aims to reduce chronic homelessness by 50%
by 2028, having already prevented over 62,000 people from becoming homeless and
placed nearly 32,000 people experiencing homelessness into housing [17).

Chat GPT with Bing Search Produces a
decent answer’ BUT re“es heaVin on availability of long-term housing solutions, and the need for a coordinated effort across
news articles that are more Opinion all levels of government to adopt and effectively implement the "Housing First"

based approach. The approach has shown success in places like Finland, where shelters have

However, challenges remain, including the capacity and rules of shelters, the

been converted into long-term affordable housing, highlighting the potential for
significant improvements in addressing chronic homelessness [17].

For more information, check out these search results.




Practical Application

"The number of encampments has significantly increased since the beginning of the COVID-19 pandemic, with 61% of communities experiencing a

considerable rise in the number of encampments. Additionally, 20% of communities noted a moderate increase in encampments. Only a small fraction,

1%, reported a significant decrease in the number of encampments.”

@® chatGPT
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attributed to encampment homelessness both by the local homeless-serving sector
e - o seen the emergence of at least one encampment since March 2020. The federal
and the general public since the pandemic began. The survey revealed that restrictive
SRy Pt . ) government's Reaching Home program aims to reduce chronic homelessness by 50%
rules and eligibility criteria at shelters, shelters being at or over capacity, and safety
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and security concerns in shelters were among the key reasons why people chose 4 gk Dot i e g

placed nearly 32,000 people experiencing homelessness into housing [7].

encampments over shelter systems. Additionally, a lack of affordable, safe, stable, and
suitable housing, along with local mental health and/or addictions crises, were
identified as drivers of encampment use [27].
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Our products, services, and experts, save you time,
effort, and significant financial resources, allowing you

to focus on what really matters - making a difference.



Our products, services, and experts, save you
time, effort, and significant financial
resources, allowing you to focus on what
really matters - making a difference.
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% Supply Mix Dashboard

Streamlining Social Data
for Impactful Change

Karto is the quintessential platform for anyone seeking to

transform communities through data-driven decision-making.

Designed to

Empower Users

Community Planners
Policymakers

Non-profit Organizations

- with comprehensive insights, trends,
and analytics for strategic community
planning, funding, and social
improvement initiatives.
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[5) Socisl Data Trends

Supply Mix Dashboard

[ Supply/Demand Analytics

Streamlining
Social Data for
Impactful Change

Families & Parenting Listing Locations

Karto is the quintessential platform for anyone seeking to
transform communities through data-driven decision-making.




Designed to Empower Users

from Community Planners to Policymakers to
Non-profit Organizations - with comprehensive
insights, trends, and analytics for strategic
community planning, funding, and social
improvement initiatives.



One-Stop Data Hub

Karto consolidates diverse social data from many sources
into a single, accessible software.

This centralized approach eliminates the hassle of

sourcing information from multiple locations, saving you
time, money, and resources.

Social data trends - Calgary

Focus & indicators

Summary

Access Social Experts

Karto transcends a traditional data platform.

It's a holistic solution that also pairs you with
our team of social experts, who will support you
in solving the most complex social issues.
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Cost-Effective Solution

By providing all the necessary data and
expertise in one place, Karto cuts down
on the costs associated with gathering
information from multiple sources, saving
you money while accelerating the
decision-making process.

Charitable Funding

Overview | Housing & Homelessness. Otawa, Ontario
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s28M a7 52090
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Guiding Policy Decisions

The insights derived from Karto are not just numbers and graphs;
they are powerful narratives that drive policy decisions. Users can
shape impactful policies by understanding their communities' real
needs and trends.
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Karto is more
than a tool.

It's your partner in fostering vibrant, well-supported
communities. With Karto, every decision is an
opportunity to make a meaningful difference.




KARTO

3y MELPSEEXER
KARTO Socialdatatrends  Community data

Calgary, Alberta

Karto is more
than a tool.

It's your partner in fostering vibrant, well-supported
communities. With Karto, every decision is an
opportunity to make a meaningful difference.




What can | use my
monthly Strategic
Tickets for?

Tasks ideal for your Solutions
Partner are those that would
typically take you 4-5 hours

Council briefings on an emerging social issue.
Literature reviews on any topic.

Frameworks for responding to urgent issues.
Media releases.

Social risk analysis.

Data cleaning.

Simple data analysis.

Measurement frameworks for social issues.
Presentations (content only).

and more.



What topics do the
Custom Data
Briefings cover?

We use the latest academic
research and data at national,
provincial, and local levels, including
media and reports, to offer insights
into a chosen topic.

Topic ideas:

Homelessness

Social inclusion
Substance use
Age-friendly strategies
Mental health

Poverty

Child and youth



Other Product Offerings
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NAVIG]
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¥ NAVIGI

Your Compass to & =
Social Services. e

Navigi is the go-to search engine for anyone
looking for available social services and support
systems in their community.

s P
@

ervices for both small and large Hours

bh exams, vaccinations, nutrition and weight

in-house lab services, and small and Monday: 8:30am5:30pm

ide after-hours emergency care. Tuesday: 8:30am5:30pm
Wednesday: 8:30am5:30pm
Thursday: 8:30am5:30pm
Friday: 8:30am5:30pm
Saturday: closed
Sunday: closed

It's especially beneficial for those seeking immediate
assistance like shelter or food banks.

The search engine has access to diverse social
services, ensuring everyone can get the help they
need.




NAVIG

Find Help Fast

Your Compass to
Social Services.

Navigi is the go-to search engine for anyone
looking for available social services and support
systems in their community.
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®
Navigi makes finding social services simple. sy e mmato ot Hours

exams, vaccinations, nutrition and weight
Jadiographs, in-house lab services, and small and Monday: 8:30am5:30pm
ide after-hours emergency care. Tuesday: 8:30am5:30pm

Wednesday: 8:30am5:30pm
Thursday: 8:30am5:30pm
Friday: 8:30am5:30pm
Saturday: closed

Whether you're looking for housing assistance, food banks,
mental health support, financial aid, or resources for dealing
with addiction and domestic violence, Navigi puts them on a
map and guides you to the right places quickly and
efficiently.

Sunday: closed




Bear Creek Animal
Clinic

Comprehensive =——
Support Network wady.

From economic aid to domestic and mental health support,
Navigi encompasses a broad spectrum of social services.

It's a single destination for various forms of social assistance,
eliminating the need to search multiple sources.




Other Product Offerings
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Client Data Management

and Reporting Across =

Shelter List Food items List

Systems of Care. -

Privacy-by-design product that allows organizations to create a fully
customizable user experience across systems and accelerate collective
impact.

Change This Board's Sharing Options

Help track client data and measure the impact of organizational and
team efforts. Enable the safe sharing of client information across
organizations to speed up referrals, and match clients to the right
service faster and accelerate collective impact.
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Discover More &
Connect with Our
EWEE‘H?ST ransforming

Your Community Planning?

Book a Meeting with Our Experts to
Explore How Karto Can Benefit You

Book a Meeting Now



https://meetings.hubspot.com/travis-turner/meet-with-helpseeker-website-book-a-meeting

Insert Heading
Here

In this space you can place paragraphs of content. Lorem ipsum dolor
sit amet, consectetur adipiscing elit. Morbi nisl velit, bibendum quis
porta at, porttitor ac odio.

Can also include lists, within this format

These are already formatted to include space after paragraph

These can be brief points or full sentences.

e Or for bullet points use this
e Or for bullet points use this

e Or for bullet points use this




Timeline or
List

In this space you can place paragraphs of content.
Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Morbi nisl velit, bibendum quis porta at,
porttitor ac odio.

Section beside can be used for lists or project
timelines

e Or for bullet points use this
e Or for bullet points use this

e Or for bullet points use this

Preparation and Evaluation

Estimated Completion: Jan - Mar

Community Engagement

Estimated Completion: Mar - Oct

Development

Estimated Completion: Oct - Dec

Finalize the Plan

Estimated Completion: Dec - Feb
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HelpSeeker Technologies Goal Setting

Strategic Trends
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Karto Signals

Onboarding & Post Onboarding
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
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ullamco laboris nisi ut aliquip ex ea commodo consequat.
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Social data trends - Calgary .

Focus & indicators

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation
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How are the residents of Burnaby

, really impacted by this changing
H d . H | safety and well-being landscape?
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® @ @

Headlines don't capture the Everyday perception of safety, Individuals' safety experiences
full scope of safety from walking to work to home are influenced by demographics,
perceptions in Burnaby life, are deeply personal personal history, and support

networks
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Strength
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Ut enim ad minim veniam, quis nostrud exercitation
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Threat

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
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Ut enim ad minim veniam, quis nostrud exercitation
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Age distribution
The Age distribution in Calgary for the year 2021 shows that the majority of the population falls in the age group of 15-64

at 68.4%.
Insert Heading or
60.0%
» Slide Title Here
200% o 13.6% Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
oo - - 16% do eiusmod tempor incididunt ut labore et dolore magna
’ 2021 aliqua.

®0-14 ® 15-64 @ 65-84 @ 85+
Ut enim ad minim veniam, quis nostrud exercitation
Source: Data from Statistics Canada, 2021. All computations, use and interpretation of these data are entirely those of the author(s). This U”amCO Iabons nisi Ut aIIqUIp exea CommOdo Consequat'
does not constitute an endorsement by Statistics Canada of this product. Duis aute irure dolor in reprehenderit II'] V0|uptate Velit
esse cillum dolore eu fugiat nulla pariatur.
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Section Title

Subtitle or brief description of section

Penticton Service & Referral Survey

Number of Organizations: Incoming Referrals
Named Organizations: 45

Interior Health
OneSky

South Okanagan Similkameen Brain Injury Society
BC Housing

The Penticton & Area Access Centre

Legal MLegnl Services Society Penticton
Friendship Centre

Work BC

Martin Street Outreach Centre

Ministry of Social Development and Poverty Reduction
Penticton Centre

City of Pentiction

Pathways

Penticton Regional Hospital

RCMP

Salvation Army

South Okanagan Immigrant and Community Service
SPCA

ASK Wellness Society

BC Transit

CMHA

Critter Aid

Foundry Penticton

PDSCL Compass Shelter

enticton Community Soupateria

South Okanagan Women in Need Society (SOWINS)
United Way

Okanagan College

Okanagan Nation Transition Emergency House

St. Vincent de Paul

Alcoholics Anonymous.

BC Ambulance Service

Boys and Girls Club 2

Fill the Food Gap 2

John Howard Society ——— 2

Mamas for Mamas 2

Penticton Indian Band ——— 2

oo

~~~

aannaaa

sasaaanaas

2
2

Penticton Seniors' Drop-In Centre Society 2
PIERS 2

Red Cross 2

The Bridge 2

Oasis United Church —— 1

Penticton Urgent and Primary Care Centre —— 1
Phoenix House —— 1

Trades Labour Corporation —— 1

Select a bar above to filter the network graph

All Organizations | All
Organizations in the Referral Network: 45
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Trades Labour Gorporation
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna

Age distribution

The Age distribution in Calgary for the year 2021 shows that the majority of the population falls in the age group of 15-64
at 68.4%.

68.4%
aliqua. 60.0%
40.0%
Another option for bullets:
20.0% 18.0% 5%

A social expert to partner with you on your 2091
most pressing job challenges.

®0-14 ©®15-64 ®65-34 @ 85+

Source: Data from Statistics Canada, 202 1. All computations, use and interpretation of these data are entirely those of the author(s). This
does not constitute an endorsement by Statistics Canada of this product.

(=
- {&‘ - Tools and technology to develop and
implement effective strategies.

/'f%\ Ongoing adaptation and support as your
O—0 goals change throughout the year.
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Age distribution

The Age distribution in Calgary for the year 2021 shows that the majority of the population falls in the age group of 15-64
at 68.4%.

60.0%

40.0%

2021

15-64 ® 65-3¢ @ 85+

Source: Data from Statisties Canada, 2021. All computations, use and interpretation of these data are entirely those of the author(s). This
does not constitute an endorsement by Statistics Canada of this product.
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“In winter, we're focused on winter (homelessness) response,
but by April, who knows? That's the reality of our work -
constantly shifting. That's why we chose. It's like having data

and a support team on speed dial, ready to help us pivot to
whatever social priority comes our way."

— Karto Customer




“In winter, we're focused on winter (homelessness) response,
but by April, who knows? That's the reality of our work -
constantly shifting. That's why we chose. It's like having data
and a support team on speed dial, ready to help us pivot to
whatever social priority comes our way."

— Karto Customer



“In winter, we're focused on winter (homelessness) response,
but by April, who knows? That's the reality of our work -
constantly shifting. That's why we chose. It's like having data

and a support team on speed dial, ready to help us pivot to
whatever social priority comes our way."

— Karto Customer







Next Steps

Watch for your onboarding email.




HELPSEEKER

TECHNOLOGIES

For More Information

Jesse Donaldson, Executive Vice President, Strategic Services
jesse@helpseeker.org




How it Works

Get paired with a Solutions Partner.

Identify your goals.

Gain access to Karto data analytics,
including personalized guidance on how
touseit.

HHHH

Request help from your Solutions Partner
once a month, on any task.

Annually, request a custom data briefing
on any topic.

Stay informed with Karto Signals monthly
briefings on emerging social issues.

Revise your strategic goals up two twice a
year, and your Solutions Partner will help
you meet them



Karto Subscription

Supports for social sector leaders

Includes:

* One annual license.
» Access to the Karto platform with local social trends.
* Onboarding strategic goal-setting session.

« Strategic Tickets (one query/task per month).

* Monthly national briefing on emerging social issues. Res pO nd tO
« Invitation to Karto Signals (3 seats). COU nCi I a nd

» One custom data briefing on any topic.

+ Tools, templates, and resources for solving complex social issues. M Ed ia Req U eStS
* A dedicated Solutions Partner to guide you throughout the year. 5X Faste r

* Preferred pricing on consulting services.




What can | use my monthly
Strategic Tickets for?
(Anything)

» Council briefings on an emerging social issue.
* Literature reviews on any topic.

* Frameworks for responding to urgent issues.
* Media releases.

* Social risk analysis.

» Data cleaning.

» Simple data analysis.

* Measurement frameworks for social issues.
 Presentations (content only).

* and more.

Monthly

Strategic Tickets
are tasks that
would typically
take you 3-4
hours
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ide after-hours emergency care. Tuesday: 8:30am5:30pm

Wednesday: 8:30am5:30pm
Thursday: 8:30am5:30pm
Friday: 8:30am5:30pm
Saturday: closed

Sunday: closed
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